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This comparison will look at three of the main contenders in the current Marketing arena 
which work with Dynamics 365. The comparison matrix will compare key features, for a brief 
overview and we’ll dive a little deeper in this quick guide.

The three solutions we have looked into are the old favourite ClickDimensions, and the two 
newcomers to the marketing party, Adobe Campaign and Microsoft Dynamics Marketing App

Marketing Tool Comparison: 
Adobe Campaign, Microsoft Dynamics Marketing App & ClickDimensions

Architecture

Adobe has created the Adobe Experience Cloud, 
which is essentially three cloud areas, as one complete 
cloud experience. The one we are interested in is 
Adobe Marketing Cloud, which contains Adobe 
Campaign.

There are two solutions within Adobe 
Campaign: Classic – which is the re-
branded Neolane solution, and Standard, 
the new web interface. Adobe appear 
to have both to ensure current Adobe 
clients can remain on the same solution 
and grow with the new elements of the 
product. In doing this, however, they 
have created a solution that is ideal 
for large marketing teams, with the 
expectation of different roles interacting 
with both the Classic and Standard 
solutions.

One useful feature is that data is stored 
in Adobe Cloud, rather than within the 
Microsoft Dynamics 365 database, so 
keeping storage costs down.

Below we can see an overview of the Adobe platform: 

• Adobe IO – development area for creating Apps

• Sensei – AI /audience segmentation/predictive   
subject line testing

• Core services available to all areas.

First up, Adobe Campaign
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Selling the dream against key competitors

The most important key competitors are IBM, SalesForce and Oracle Marketing Cloud – Adobe is working head-to-
head with Microsoft to improve the offering relative to these key competitors.

Adobe does not sit natively within Microsoft Dynamics 365, but connects via workflows and Rest interface to give 
bi-directional data syncing, as data is updated. Currently only ‘Classic’ is compatible with Microsoft Dynamics 365 – 
via the below connectors, though there are plans to make standard compatible in the future:

Target Connector

MS Dynamics

Soap API - On-premise: 2007, 2015, 2016

Soap API - Online: 2015, 2016

Web API - On-premise and Online: 365, 2016, 2016 Update 1

Data connector architecture

AlfaPeople - Dynamics 365 Marketing

CRM Connector Enrichment Deduplication Update data

ok result result
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Data shared bi-directionally via the following areas:

Go classic or standard?
As mentioned only classic currently has a connector to D365, though here is a new offering named Adobe Prime, 
which gives you both as one package, gaining the functionality offered by both options.
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Comparison of Classic vs. Standard Campaigns

Standard
vs.

Classic

Adobe 
Campaign Prime

Campaign approvals

Data connectors: FDA, CRM 
and Analytics

Control groups
 

and distributed marketing

Surveys and web apps
Social network channels

(Facebook/Twitter)

Advanced data management:

 
-

richment, scripting

Web UI

A/B testing

Send time optimization

Predictive Subject Line

Dynamic reporting

Delivery alerting

Geolocation campaigns

Integration with Creative
Cloud and Dreamweaver

Email template library

Transactional messages: 
fatigue rules, unsubscribe links,

follow up messages
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Adobe Prime: the best of both worlds

Prime is the new offering from Adobe which combines both Classic and Standard, so offering the marketing team the 
advantage of the functionality available from both versions, as seen in the depiction above.

The data for the contacts needs to be created on the Classic side and will then sync across to Standard for email 
creation and sending. There is bi-directional data syncing between Classic and Standard – to leverage both sets of 
functionality – and bi directional data syncing with Adobe Campaign with D365 CRM. Campaign Prime uses an ACS 
connector to pre-connect both Classic and Standard.

If you only have one option, there are some features only available in either Standard or Classic. Data is held in the 
cloud safely, with Classic being the final data repository if you have both.

Downsides of Adobe

The current integration between Adobe Campaign Classic and Dynamics 365 / CRM needs to be carefully considered 
as it relies on data synchronization – feeling a little akin to the deprecated Microsoft Dynamics Marketing MDM – 
although there are advantages to having marketing data held in a separate system, certainly for larger organizations.
One concern is that marketing lists are not synchronized, which means that the segmentation and audience building 
really needs to happen in Adobe Campaign, and that Dynamics 365 users will no longer be able to use Advanced 
Find to define lists for marketing campaigns and the use of dynamic marketing lists. It’s a useful feature between CRM 
sales and marketing, but to meet with Adobe, the data sets would need to be created in Dynamics 365 and exported 
to Adobe Campaign.

One great feature is marketing interactions originating from Adobe Campaign are ‘iFramed’ into Dynamics 365, 
this gives a very funky view of the history of customer journey interactions within the contact record. However, any 
behavioural information, such as email opens and clicks, would need to be viewed in Adobe. Within CRM this data 
could be shown via a marketing analytics Power BI report. 
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Standard
vs.

Classic

Adobe 
Campaign Prime

Email, direct mail, SMS and push 

Transactional messages: real-time 
email direct email and push 

Data Model Customizations

ETL Functionality

Landing pages

Data management

Seed adresses and email BCC
Inbox rendering

Experience Cloud Integrations

Fatigue rules

Dynamic and multilingual content



Next up, MS Dynamics Marketing App

This is of course Microsoft’s second foray into launching a marketing product. Microsoft acquired and launched 
MarketingPilot in 2012, and unfortunately it just didn’t get the support to make it a long-term winner. 
Microsoft Dynamics Marketing App is a result of the new collaboration with Adobe, hence it’s a well-rounded, great 
alternative to ClickDimensions, whilst giving a few advantages. It’s a great option for any size organization, except the 
very largest. It’s simple to set up and has all the features that we know from ClickDimensions.

The solution is built on the Microsoft Azure Platform and aimed to be a single platform to bring Big Data, Machine 
Learning and Artificial Intelligence to business users. 
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Event management

Event management is native within Dynamics 365 and easy to follow across teams, with the familiar D365 interface 
for event management, and use of business process flows. As this is native functionality this makes it a winner in 
terms of creating custom event fields and having the data within CRM.

Data storage

Instead of storing behavioural data within the Dynamics 
365 database, it instead uses an embedded version of 
Dynamics 365 Customer Insights, like Adobe Campaign, 
which keeps escalating storage costs at bay.

Easy campaign and customer journey creation for 
both pure marketers and the sales team

Easy campaign and customer journey creation for both 
pure marketers and the sales team, with drag and drop 
campaign and customer journey creation.
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Campaign and event hierarchies

Campaigns and events are easy to create, as are custom campaign-related fields. The familiar Dynamics 365 activities 
tracking shows the online history of campaign interactions.

Marketing Portal

Something which has really impressed the team at AlfaPeople is the marketing portal, which provides a very easy-
to-brand portal for event registrations, for contacts to update their own account details and preferences, for passing 
information and for speaker and session details. It is great for assisting with GDPR compliance and visualizing your 
events, not to mention it can be embedded into your website for a very slick and professional interface to the 
marketing app.
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Reporting and analytics

In addition to the sales pipeline reports, you can view all the campaign and event data in one easy-to-view Power BI 
report, as below.

And finally, ClickDimensions

ClickDimensions has been an old-time favourite for organizations seeking a marketing functionality that interacts 
directly with Microsoft Dynamics 365. ClickDimensions works natively with Dynamics 365 with seamless integration of 
functionality and combined reporting and analytics. 

Campaign Reporting Dashboard

The strong interface between ClickDimensions and the Microsoft Dynamics 365 platform enables a great reporting 
function, through interactions with dashboards and Power BI. Dashboards and Power BI can combine data from 
Microsoft Dynamics 365 and ClickDimensions, creating powerful combined dashboards for monitoring and tracking 
key metrics. The dashboards below show a range of examples of how these will look for email tracking, social channel 
tracking and campaign statistics.

AlfaPeople - Dynamics 365

Whitepaper  |  8  Marketing Tool Comparison 

Integrated Surveys

The surveys and survey questions offer an excellent, professional-looking survey, which can be embedded into the 
portal or the link send via the campaign automation.



Sample Campaign Email Statistics Tracking Dashboard

Marketing Connectors

Something which has long 
empowered ClickDimensions as 
a preferred marketing tool is its 
ability to connect with other 
popular third-party applications 
and bring these closer to the 
Microsoft Dynamics platform – 
with ClickDimensions acting as a 
proxy. It is worth noting 
however that connectors will not 
be native in the platform. 

ClickDimensions Settings easily 
enable new connectors to 
solutions for EventBrite, GoT-
oWebinar etc, multiple 
connectors can be added and 
take just a few minutes to 
connect. 

AlfaPeople - Dynamics 365
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Event Manager

Events are quick and simple to create in ClickDimensions 
and can be handled either by ClickDimensions’ native 
functionality using form builders, or via the EventBrite 
connector. By using the native functionality, forms for 
registration can be easily built into your website and 
the event participation end-to-end remains within your 
domain. Event participant records can also automatically 
generate a lead in Microsoft Dynamics for Sales for your 
Sales team to follow up on.

If you are currently using EventBrite to manage events, 
and this is a particularly good tool for paid events, the 
connector in ClickDimensions is highly powerful. The 
EventBrite connector pulls data into Microsoft Dynamics 
365, combining with Campaigns or other sub-events. 

The EventBrite connector enables additional event 
functionality, such as great automated scheduling 
processes for inviting attendees to events.

Data and combined analytics can create detailed reports 
and dashboards. The event participation record shows 
the link to the event and will be set to include campaign 
data.

Event Participation

The event participation record captures all the data 
completed by the attendee and creates a lead record 
relating to the attended event.

Webinars

Through the connectors, users can create quick and immersive webinars which can easily be integrated to automated 
campaigns to share the link to join by post, survey or email. You can then follow up with automated guidance through 
the campaign flow to ensure the right level of fulfilment and feedback is made to enable the customer journey. Below 
shows an example GoToWebinar, one of the ClickDimensions third party connectors.

Many marketing teams have preferred tools they use for particular things such as events and webinars. The IT 
department’s desire to shift to new tools and the marketing department’s desire to stick to what they love can lead to 
a blocker in the digital transformation of an organization. With the ClickDimensions connectors, marketing 
departments can continue working with many of the tools they are most familiar with, leading to ease of adoption. 
There is the ability to record webinar sessions and share via links post-event for those who were not able to attend 
on the day.

Sample Event Participation Record

AlfaPeople - Dynamics 365
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Do you want to know more? It’s is easy to get in touch!
Call us at: +44 (0) 20 3167 4911 or email us at: info.uk@alfapeople.com

https://alfapeople.com/contact-us/
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To sum up

Each of the three options 
have pluses and minuses: 
ClickDimensions has the 
advantage in that it’s been 
around for approximately 
six years, it’s a very well-
established solution and 
has great training and 
support. It’s relatively easy to 
understand and set up, and 
can be used for marketers 
and non-marketing teams 
alike. 

On the minus for this solution 
is the fact that connectors 
are not always native to 
Dynamics 365, and require an 
EventBrite or CVent account; 
this also applies to set up of 
webinars, with connectors 
required for Webex or 
GoToWebinar. Whilst the 
connectors are ready to go 
and Apps like EventBrite are 
ideal to use and easy to set 
up, it can feel a little counter-intuitive to recommend to 
clients to move away from apps like Campaign Monitor 
and Survey Monkey, whilst requiring them to set up 
additional EventBrite and webinar provider accounts. 
Data is also limited to sync back from EventBrite to 
ClickDimensions, so the flow of data needs some 
configuration or lacks in this area. Another slight minus 
is having been around for a while, it was built for older 
technology and so needed to accommodate earlier CRM 
limitations.

Dynamics 365 for Marketing is built on the new 
collaboration between Microsoft and Adobe using the 
latest cloud technologies with data stored in Customer 
Insights, as opposed to ClickDimensions storing directly 
in Dynamics 365; a distinct bonus here on Dynamics 365 
storage costs, which can be pricey.

Both Microsoft Dynamics Marketing App and 
ClickDimensions offer very similar functional solutions, 
with analytics and reporting also quite similar, both 
viewable in Power BI and Dashboards. Microsoft 
Dynamics Marketing has got its own minus in that 
Microsoft obviously needs to eclipse the legacy of the 
deprecation of the old MDM solution.

Adobe Campaign is really a different beast to the other 
two: it is aimed at large organizations, with dedicated 
large marketing teams – ideally with separate roles for 
data and email design etc. We were impressed with its 
features for creating in-depth customer journeys and 
being able to leverage the power of Adobe analytics 
and the Creative Cloud for creating emails. This is ideal 
for pure marketers, but we found the access is currently 
rather confusing with both Classic and Standard 
applications for Adobe Campaign. There is Adobe Prime, 
which leverages both sets of functionalities, but they 
remain separate silos of functionality within the Prime 
package.

In addition to setting up workflows to sync data from 
Dynamics 365, setup also requires a data sync between 
Classic and Standard, and the inevitable complex 
allocation of who does what in which place.
Between the three, Adobe certainly has benefits 
for enterprise marketing teams, and we do like 
ClickDimensions, but we are definitely edging towards 
the Microsoft Dynamics Marketing App as the better 
offering due to its one platform approach and more 
future-proof technology. Well done Microsoft!
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Sample GoToWebinar 
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alfapeople.com

Global Offices

Colombia

Ave Cra 9 # 123-86

Edificio Uraki – Ofi 401, Bogotá

Phone: +571 6054222

Fax: + 571 2082198

Email: info.co@alfapeople.com

Brazil - Barueri

Al. Tocantins, 125 – Conj. 250, 

Alphaville Industrial 

06455-931 

Barueri-SP

Phone: +55 (11) 4082-3232

Email: info.br@alfapeople.com

Denmark

Støberigade 14, 4. sal

2450 København SV

Denmark

Phone: +45 70 20 27 40

Email: info.dk@alfapeople.com

United Kingdom

Phoenix House

18 King William Street, 

London, EC4N 7BP

Phone: +44 (0) 20 3167 4911

Email: info.uk@alfapeople.com

Germany

Elsbach Haus, Goebenstraße 3-7

32052 Herford

Phone: +49 5221 28440-0

Fax +49 5221 28440-44

Email: info.de@alfapeople.com

Chile

Av. Tajamar 481, of. 607

Torre Sur, World Trade Center

Las Condes, Santiago

Phone: +56 (2) 2 751 90 00

Mobile: +56 9 75296062

Email: info.cl@alfapeople.com

Switzerland

Hohenbühlstrasse 2

8152 Glattbrugg

Phone: +41 43 355 30 60

Fax: +41 43 355 30 61

Email: info.ch@alfapeople.com

United States

Chrysler Building 

405 Lexington Avenue,

26th Floor, New York 10174

Phone: +1 (855) 732-6484

Email: info.us@alfapeople.com

Brazil - Porto Alegre

Rua Mostardeiro, 366

5° andar

90430-001

Porto Alegre

Phone: +55 (51) 2117-1865

Email: info.br@alfapeople.com

Costa Rica

Calle 36. Av 4 y 6.

Edificio Don Bosco. Tercer Piso

San Jose

Phone: +506 2233 7000

Fax +506 2233 3238

Email: info.cr@alfapeople.com

Guatemala

5ta Avenida 4-55 Zona 14

Edificio Europlaza Torre 1, 2do Nivel, 

Oficina 208/209  

Phone: +502 2386 9981

Fax: +502 2386 8800

Email: info.gt@alfapeople.com

Mexico

Baja California 245 Piso 8

Colonia Hipódromo. 

Condesa C.P. 06170

México, D.F.

Phone: +55 5265 6030 Ext.878

Email: info.mx@alfapeople.com

China

Four Seasons Square, Building 2

No. 503 NingGuo Road, 

Shanghai 

200090

Phone: +966 2 6929450

Email: kle@alfapeople.com

United Arab Emirates

Sidra Tower (1801) 

Sheikh Zayed Road

PO Box 9588, Dubai

Phone: +971 4 5585066

Fax: +97144405988

Email: info.me@alfapeople.com

Saudi Arabia

King Road Tower (1106)

King Abdulaziz Road – Jeddah

PO Box 11787, Jeddah 21463

Phone: +966 2 6929450

Fax: +966 2 6068744

Email: info.me@alfapeople.com
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